COMPREHENSIVE MARKETING PROCESS
Specific Marketing Techniques: 

(  MLS(: Multiple Listing Service… including Washtenaw, Livingston, Wayne, 

   Monroe, Jackson, Lenawee, Oakland and Macomb Counties
( Open House – public…typically Sunday afternoon (except during COVID)
( Internet – listing information can be accessed worldwide from all of the
  major search engines, plus Realtor.com, Zillow, Trulia and all real estate 
  specific websites, in addition to RealEstateOne.com and BarryKenyon.com
( Direct mail/E-mail – to area Realtors(, previous clients and current clients
( Signage – yard sign, rider sign and directional signs

( Property Brochure – descriptive document for distribution on location, which

   includes photo, highlight sheet, MLS( data, Seller Disclosure Statement,   

   Lead Based Paint Disclosure and any applicable survey, deed restrictions or 

   Homeowner’s Association documentation
( Personal Network – local Realtor’s( offices (or specific agents), social or

   business relationships, area familiarity
( Social media – Real Estate specific business page on Facebook         
( Relocation – referrals are generated to and from our area as part of our 

   national relocation network  

( Personal Customer Database – I maintain a personal database which 

   identifies and categorizes my customer’s buying and selling needs.  This is

   an accumulation of customers and clients from farming, floor calls, 

   walk-ins, open houses, advertising, referrals and personal networking
( Feedback – every agent that shows your home will be requested
   a “ShowingTime” automatic feedback request, so that you receive 
   immediate feedback from every buyer who views your home  

